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This syllabus provides the specifications for the teaching and assessment for the South Pacific
Form Seven Certificate Tourism and Hospitality Examination.

The syllabus is derived from the requirements of the New Zealand University Entrance, Bursaries
and Scholarship syllabus as administered by the New Zealand Qualifications Authority. Students
may also require knowledge and understanding of outcomes from the Pacific Senior Secondary
Certificate (PSSC) or its equivalent, which are related to the specific outcomes of this syllabus.

This syllabus has been further reviewed to align to the GCE A Level Standard so that the
qualification is recognised by the universities in United Kingdom and the wider international region.
The course is designed for students who may undertake further studies in a tertiary institution as
well as for those students who will complete their formal education at the end of Form 7 and may
wish to work in the tourism and hospitality industry.

The course has been designed as a one-year course, but it could also be spread over two years with
students completing the internal assessment components over the two years and entering the external
examination at the end of the second year.

2.0 Aims

Students should be able to:

(1) Appreciate the importance of tourism and hospitality as a personal career opportunity,
thus enhancing their community’s wellbeing.

(i)  Acquire an understanding and awareness on the significance of the tourism and
hospitality industry in the region.

3.0 General objectives

Students should be able to:

e Develop an understanding of tourism and hospitality at an international, regional, national and
local level

e Demonstrate skills and attitudes suitable for people involved in the tourism and hospitality
industry

e Demonstrate an understanding of the importance of the role of culture in the tourism and
hospitality industry

e Share knowledge with others to create opportunities in the tourism and hospitality industry.

Note:

It is highly recommended that students be exposed to a chosen tourism or hospitality business in
order to gain a greater awareness of the industry. This could be by visits to, or work experience in a
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urism offic , Inbo uropérator, etc. Such visits or work
derstanding and a tion of the importance of tourism
assist the students with their learning and also with the

4.0 Pre-requisite

Students are expected to have completed the national Year 12 or Form 6 Economics and or
Geography course or its equivalent.

5.0 Content Components

Strand ST T Ene Sz Sub-Strand Title and

Number Major Learning Strand Key Learning Outcome
Outcome number

Features of Tourism and Hospitality

1.1 Students are able to demonstrate knowledge
application and critical evaluation of the
features of tourism and hospitality

One Industry Concept

An Introduction to 12 Stud_ents_, are able to demonstrat_e knowledge
The Tourism and application gnd critical evaluation of the
Hospitality Industry feature and importance of the One Industry
Concept.
Students are able to
demonstrate Five Sectors of the Tourism and
1. knowledge application Hospitality Industry

and critical evaluation
of the basic structure
of the tourism and
hospitality industry
and of the terms
commonly used in the
industry.

Students are able to demonstrate knowledge
1.3 application and critical evaluation of the
importance of the five sectors of the tourism
and hospitality industry and the relationships
between these sectors for the success of the
industry.

Job Opportunities in the Tourism and
Hospitality Industry

1.4 Students are able to demonstrate knowledge
application and critical evaluation of the
employment opportunities in the tourism
and hospitality industry.
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HistorMelopments of Tourism in

the Pacific

Students are able to demonstrate knowledge

2.1 application and critical evaluation of the
The Development of growth of the tourism and hospitality
Tourism and industry at the regional and national levels
Hospitality with data, facts and figures.
Students are able to Flow of Tourists into and within the
demonstrate Pacific
knowledge application
and critical evaluation Students are able to demonstrate knowledge
of the development of application and critical evaluation of the
the tourism and 2.2 trends of the flow of tourists into and within
hospitality industry at the Pacific region and able to relate to their
the regional, national local context.
and local level and
Iocajuons OT varlous Laws and Regulations that Affect
tourist destinations. Tourism and Hospitality
53 Students are able to demonstrate knowledge
application and critical evaluation of the laws
and regulations that govern the tourism and
hospitality industry to protect businesses,
visitors and the community.
Working in the Skills and Attitudes
Tourism and Students are able to demonstrate knowledge
Hospitality Industry 31 | application and critical evaluation of the
' skills and attitudes required for the tourism
Students are able to and hospitality industry and their importance
demonstrate in the growth of the industry.
knowledge application
and critical evaluation
in their understanding ) ) o
of the importance of Basic Accounting Principles
skills and attitudes Students are able to demonstrate knowledge
required by people 3.2 | application and critical evaluation of basic

involved in the tourism
and hospitality
industry.

accounting principles and how they
contribute to the success of the tourism and
hospitality industry.
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Culture and
Opportunities in the
Tourism and
Hospitality Industry

Students are able to
demonstrate
knowledge application
and critical evaluation
of the importance of
culture and job
opportunities in the
tourism and hospitality
industry.

4.1

Students are able to demonstrate knowledge
application and critical evaluation of the
relationship between tourism and hospitality
industry and culture, including the positive
and negative effects of tourism on the local
culture.

4.2

Job Opportunities in the Tourism and
Hospitality Industry

Students are able to demonstrate knowledge
application and critical evaluation of the
employment opportunities in the tourism
and hospitality industry.

4.3

Business Plan

Students are able to demonstrate knowledge
application and critical evaluation of how to
develop a business plan for setting up a
tourism and hospitality business.
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tcomes « |
> organised in three levels of generality: Major Learning

level, Key Learning Outcomes (KLOs) are stated at the sub-
pecific Learning Outcomes (SLOs) are unpacked from the Key Learning Outcomes.

Each SLO is a combination of a cognitive skill and a specific content component. Each SLO is given a
skill level, level 1 — 4, and this skill level results from the categorisation of the cognitive skill that is
embedded in the SLO using the SOLO taxonomy1.

The SOLO taxonomy provides a simple, reliable and robust model for three levels of understanding —
surface deep and conceptual (Biggs and Collis 1982).

ol

L1 L2 L3

At the prestructural level (L0) of understanding, the task is inappropriately attacked, and the student has
missed the point or needs help to start. The next two levels, unistructural and multistructural are
associated with bringing in information (surface understanding). At the unistructural level (L1), one
aspect of the task is picked up, and student understanding is disconnected and limited.

The jump to the multistructural level is quantitative. At the multistuctural level (L2), several aspects of
the task are known but their relationships to each other and the whole are missed. The progression to
relational and extended abstract outcomes is qualitative. At the relational level (L3), the aspects are
linked and integrated, and contribute to a deeper and more coherent understanding of the whole.

At the extended abstract level (L4), the new understanding at the relational level is re-thought at another
conceptual level, looked at in a new way, and used as the basis for prediction, generalisation, reflection,
or creation of new understanding (adapted from Hook and Mills 2011). [http://pamhook.com/solo-
taxonomy/]

Ustructure of Observed Learning Outcomes by Biggs and Collis (1982)
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Define — to State a basic definition of a concept [Unistructural or L1]

Describe — to give the characteristics of, or give an account of, or provide annotated diagrams.
[Multi-structural or L2]

Explain — to provide a reason for a relationship — an event and its impact, a cause and an
effect, as to how or why something occurs. [Relational or L3]

Discuss — this means linking tourism and hospitality ideas (descriptions, explanations) to
make generalisations or predictions or evaluations. It may involve relating, comparing,
analysing, and justifying.
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e Tourism and Hospiiality Industry

Major Learning Outcome 1

Students are able to demonstrate knowledge application and critical evaluation of the basic
structure of the tourism and hospitality industry and of the terms commonly used in the industry.

Sub strand 1.1 Features of Tourism and Hospitality (EA)

Key Learning Outcome:

Students are able to demonstrate knowledge application and critical evaluation of the features of
tourism and hospitality.

SLO Specific Learning Outcomes: Skill oEO

NO. | Students are able to: Level | CODE
1 identify leisure/tourism/hospitality activities in a given context. 1 Tohl.1.1.1
2 identify features of tourism and hospitality. 1 Tohl.1.1.2
3 give an example of a tourism concept. 1 Tohl.1.1.3
4 identify guest in a given context. 1 Tohl.1.1.4
5 ;oil\e;zaifglotnc;l;;ism product/natural attractions/cultural attractions in a 1 Toh1115
6 identify inbound/outbound tourist in a given context. 1 Tohl.1.1.6
7 identify generating region/destination region in a given context. 1 Tohl.1.1.7
e oo o ST o
9 give examples of tourism products/natural attractions. 1 Tohl.1.1.9
10 | give examples of built/natural/cultural attractions or products. 1 Tohl.1.1.10
11 g;\lljen?rr;'example of a tourist generating/destination region or 1 Tohl11.11
12 | give an example of a cruise destination in the Pacific. 1 Tohl.1.1.12
13 igoil\e;gzifé/oinrlgtr?ational tourist/domestic tourist/excursionist in a 1 Toh1.11.13
14 | list the features of tourism and hospitality. 1 Tohl.1.1.14
15 | identify/state tourism receipts/tourist arrivals in a given context. 1 Tohl.1.1.15
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Toh1.1.1.16

rism and hospitality [temporary visit,

service characteristics — intangible, perishable, inseparable, Tohl1l21
variable].

18 | describe features of excursionists. Tohl.1.2.2

19 | describe features of cruise destinations. Tohl.1.2.3

20 describe ‘tourist arrival’ features in countries and regions around Tohl.1.2.4
the world.

21 describe ‘tourism receipt’ features in countries or regions around Toh1125
the world.

29 describe ‘consumer travel trends’ in countries or regions around Toh112.6
the world.

23 | describe the ‘main purpose of travel” for international visitors. Tohl.1.2.7

24 dgs_crlbe the ‘main mode of transportation’ for international Toh1.1.2.8
visitors.

o5 expla}ln Fhe_lmportar!ce of_the key features of the tourism and Toh113.1
hospitality industry in a given context.

26 explain the impacts of destinations being too far away from their Toh1.13.2
source markets.

97 _explaln the importance of tourist d.egtlnatlons having quality Toh113.3
infrastructure [roads, water, electricity, ICT].

28 explain the importance of mterna_tlonal tourism on the economic Tohl1.3.4
development of your country/region.

29 explain trends in tourist arrivals for countries or regions around the Toh1135
world.
explain trends in tourism receipts for countries or regions around

30 Toh1.1.3.6
the world.

31 explain why tourists avoid visiting destinations that are politically Toh1.13.7
unstable.
explain why ‘tourism receipts’ is a better economic measure of

32 . ) L o . Toh1.1.3.8
tourism performance in a destination than ‘tourist arrivals’.

33 discuss how tourism leakage affects economic development and Tohl14.1
suggest ways leakage can be addressed.
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i d
Pacific region can coﬁgegto remain

development of a tourist destination.

4 Tohl.1.4.2
35 dISCl_JSS the importance of_ making yoqr_guests happy and providing 4 Tohl.14.3
quality products and services to the visitors.
36 discuss t-he |mp0rt_ance of the tourism industry to your country or a 4 Tohl14.4
country in the region.
37 discuss the significance of key tourism features in the successful 4 Tohl145

Sub strand 1.2 One Industry Concept (EA)

Key Learning Outcome:

Students are able to demonstrate knowledge application and critical evaluation of the feature and
importance of the One Industry Concept.

SLO Specific Learning Outcomes: Skill SLO
No. | Students are able to: Level | CODE
1 | identify the ONE INDUSTRY concept in a given context. 1 Tohl.2.1.1
2 | describe the features of a ONE INDUSTRY concept. 2 Tohl.2.2.1
3 explam t_he importance of the ONE INDUSTRY concept on tourist 3 Toh1.2.3.1
satisfaction.
explain how a tourist’s evaluation of a holiday experience
4 exemplifies the ONE INDUSTRY concept. 3 Toh1.2.32
5 expl;_nn the one 1ndustry_ conce;?t and why stakeholders need to 3 Toh1.2.3.3
consistently deliver quality service.
5 discuss j[he one mdus_try_cor_lcept and its importance to the success of 4 Tohl2.4.1
the tourism and hospitality industry.
7 Q|scuss the _|mpI|c§t|ons of the one -|ndustry concept on everyone 4 Tohl.2.4.2
involved with tourism and hospitality.
8 fjlscuss the |mp0r'_tance of malnt.alnlng good relationships amongst 4 Tohl2.4.3
industry partners in order to satisfy our guests.
NCAO
©s
~
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Students are able to demonstrate knowledge application and critical evaluation of the importance of

the five sectors of the tourism and hospitality industry and the relationships between these sectors for
the success of the industry.

SLO Specific Learning Outcomes: Skill SLO
No. | Students are able to: Level | CODE

1 |namea sector_of the tourism a_nd hospltal_lty mdustry_ 1 Toh1.3.11
(accommodation, transport, leisure, catering and retail).

5 identify a s_ect_or of _the toyrlsm and hosplta}llty industry or an 1 Toh1.3.1.2
example within a given situation or scenario.

3 givenan exa_mple of the accommaodation/transport/leisure/ 1 Toh13.13
catering/retail sector.

4 state the purpose of the ac_commodatlon sector/leisure 1 Tohl.3.14
sector/catering sector/retail sector/transport sector.

5 | list the five sectors of the tourism and hospitality industry. 2 Tohl.3.2.1

5 Ils_t job oppor.tunltles gvallable in the accommaodation/ transport/ 5 Toh1.3.2.2
leisure/ catering/ retail sectors.

7 de_scrlbe featl_Jres of Jc_Jbs available in the accommodation/ transport/ 9 Toh13.2.3
leisure/ catering/ retail sectors.

3 descr_lbe key features of the accommodation/ transport/ leisure/ 5 Tohl.3.2.4
catering /retail sectors.
explain the significance of the accommodation sector on the

9 : oo 3 Tohl.3.3.1
development and success of the tourism and hospitality industry.

10 explain h_ow_the_ accommodation sector fulfils its role in the tourism 3 Toh1.3.3.2
and hospitality industry.

1 explain the |mpact_of the transp(_)rt _secFor on the development and 3 Toh1.3.3.3
success of the tourism and hospitality industry.

12 expla_un hovy the transport sector fulfils its role in the tourism and 3 Tohl.3.3.4
hospitality industry.

13 explain the |mp0rtz_1nce of the Ie!sur_e sgctor on the development and 3 Toh13.35
success of the tourism and hospitality industry.

14 expla_un hovy the leisure sector fulfils its role in the tourism and 3 Toh1.3.3.6
hospitality industry.
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tourism product.

L 3 | Toh1.337
in how ctor fulfils its role in the tourism and 3 Tohl338
hospitality industry.
17 _explaln the impact of the retail sector on the tourism and hospitality 3 Toh1.3.3.9
industry.
18 expla_un _hovy the retail sector fulfils its role in the tourism and 3 Toh1.3.3.10
hospitality industry.
explain how the five sectors relate to each other and work together
19 | to make the tourism and hospitality industry the success that it is, 3 Tohl.3.3.11
using specific examples.
20 discuss the S|gn|f|9ant roles the flvg se.ctors play, to ensure the 4 Toh1.3.4.1
success of the tourism and hospitality industry in your country.
discuss with examples why these five sectors need to maintain good
21 | relationships to ensure the success of the tourism and hospitality 4 Tohl.3.4.2
industry.
evaluate challenges that can arise when the transport/
22 | accommodation/ catering/ leisure/ retail sectors are not carrying out 4 Tohl.3.4.3
their roles effectively and suggest solutions.
23 dlsc_u§s key air transporta}tlon challenges faced by destinations in the 4 Tohl.3.4.4
Pacific and suggest solutions.
discuss strategies hospitality businesses can take to manage the
24 | perishability/intangibility/variability/inseparability nature of the 4 Tohl.3.4.5

Sub strand 1.4 Job Opportunities in the Tourism and Hospitality Industry (EA)

Key Learning Outcome:

Students are able to demonstrate knowledge application and critical evaluation of the employment
opportunities in the tourism and hospitality industry.

SLO Specific Learning Outcomes: Skill SLO
No. | Students are able to: Level | CODE
1 |dent_|fy a Job_opportu_nlty in the accommodation/ transport/ leisure/ 1 Tohl4.11
catering/ retail sector in a given context.
describe the features [job descriptions] of job opportunities in the
2 ) . . . 2 | Tohl4.21
accommaodation/transport/leisure/catering/retail sectors.
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3 |Tohl43.1

explain the importance of job opportunities in these five major
4 | sectors of the tourism and hospitality industry for the people within 3 | Tohl.4.3.2
the local community.

explain why workers in the five sectors of the tourism and
5 | hospitality industry need to work together and support each other 3 Tohl.4.3.3
for the success of the industry.

explain why the success of the tourism industry depends on the
6 | availability of a good workforce to deliver, operate and manage 3 Tohl.4.3.4
tourism products and services.

discuss with examples, the critical importance of the working
7 | together of these sectors to the success of the tourism and 4 | Tohl4.4.1
hospitality industry.

evaluate the importance of the different tourism sectors and

whether one sector is more important than the others. 4 | Tonl44.2

discuss the high labour turnover in the tourism industry and suggest

ways of addressing this issue. 4 | Tonl443

10 discuss the human resource issues in the tourism sector and how 4 Tohl4.4.4
they can be addressed.

discuss the need for a coordinated approach to upskill and train our

workers in the tourism and hospitality sector. 4 | Tonl44s

11

Explanatory Notes for Strand 1

Tourism: There are many definitions of tourism. One definition is tourism involves the movement of
people to and their stay in various destinations and the products and services that are used to provide
for the tourists’ needs

Hospitality: The reception and entertainment of guests, visitors or strangers with liberality and good
will. Hospitality includes both hotel and restaurants.

Tourism Terms: Examples of terms commonly used in the tourism industry include: tourist, traveller,
guest, tourism product, inbound tourism, outbound tourism, domestic tourism, international tourism,
host region, generating market, market segment, eco-tourism, free independent traveller (FIT) group
tours backpacker. See Appendix 2 for other commonly used terms that students are expected to be
familiar with.

One Industry Concept: The idea that the total tourist experience is made of many components but is
seen as a whole, (Collier Alan, 1991). Tourists talk of a “great holiday” rather than discussing each
small component that went to make the whole. One good or bad situation affects the whole tourist
experience.
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Major Learning Outcome 2

LK)
)

Tourism and gftality

Students are able to demonstrate knowledge application and critical evaluation of the development
of the tourism and hospitality industry at the regional, national and local level and locations of
various tourist destinations.

Sub strand 2.1 History and Developments of Tourism in the Pacific (EA)

Key Learning Outcome:

Students are able to demonstrate knowledge application and critical evaluation of the growth of the
tourism and hospitality industry at the regional and national levels with data, facts and figures.

SLO Specific Learning Outcomes: Skill SLO
No. | Students are able to: Level | CODE

1 state th_e important dates in the history and development of tourism in 1 Toh2.11.1
the region and country.
locate /name - major Pacific Rim market segments and their main

5 international airports: Australia (Sydney SYD, Brisbane BNE), New 1 Toh2.1.1.2
Zealand (Auckland AKL), Japan (Tokyo TYO), China (Beijing BJS) o
United States of America (Los Angeles LAX, Honolulu HNL).
locate /name - Countries: Cook Islands, Fiji, Kiribati, Nauru, New

3 | Caledonia, Niue, Papua New Guinea, Samoa, Solomon Islands, Tabhiti, 1 Toh2.1.1.3
Tokelau, Tonga, Tuvalu, Vanuatu.
locate /name- cities/major towns: Avarua, Suva, Nadi, Tarawa,

4 | Noumea, Port Moresby, Apia, Honiara, Papeete, Nuku’alofa, Funafuti, 1 Toh2.1.1.4
Port Vila, Tokelau, Tonga, Tuvalu, Vanuatu.
locate/name - international airports and their 3 letter IATA codes:

5 Avarua, Rarotonga (RAR), Nadi (NAN), Suva (SUV), Tarawa (TRW), 1 Toh2.1.15
Noumea (NOU), Port Moresby (POM), Faleolo, Samoa (APW), o
Henderson, Honiara (HIR), Fua’amotu, Tonga (TBU), Port Vila (VLI).

5 locate /name on the map of the student’s country, the main cities and 1 Toh2.1.16
towns.

7 locate/name on the map of the student’s country, the main airports and 1 Toh2.1.1.7
ports.

8 locate and name on th_e map of the student’s country, the scheduled 1 Toh2.11.8
transport services available.

9 | locate on the map of the student’s country, the main roads. 1 Toh2.1.1.9

SPFSC TOURISM AND HOSPITALITY SYLLABUS 2023-2025

16




Toh2.1.1.10

the student’s country, the tourist
attractions and activities, including ports of call of international cruise
ships.

Toh2.1.1.11

12

explain the importance of international airlines in the region and the
student’s own country. Major airlines may include but are not limited
to: Samoan Air, Air Vanuatu, Aircalin, Air New Zealand, Qantas,
Korean Air, Japan Airlines, Air Nauru, Fiji Airways.

Toh2.1.3.1.

13

explain the importance of international cruise ships for the economic
development. Locations may include but are not limited to: Christmas
Island, Fanning Island (Kiribati), Champagne Beach (Vanuatu),
Vava’u (Tonga), Yasawa Islands (Fiji).

Toh2.1.3.2

14

discuss/analyse the history and development of tourism in the students’
country and local level and relate with specific examples or scenarios.

Toh2.1.4.1

15

evaluate and interpret the trends in the development of tourism and
hospitality in the Pacific and co-relate with data, facts and figures.

Toh2.1.4.2

16

discuss with examples the factors that have influenced the
development of tourism and hospitality in the Pacific.

Toh2.1.4.3

17

discuss with examples the contribution of tourism towards national
development of a country in terms of the country’s infrastructure,
gross domestic product and employment creation.

Toh2.1.4.4

18

discuss the development and growth of tourism in the region and
country with its advantages and disadvantages.

Toh2.1.4.5

19

discuss the impacts of global crises [global financial crisis, COVID-19
on the growth and development of tourism industry and how its
implications can be minimised.

Toh2.1.4.6
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flow of tourists into and within the Pacific region and able to relate to their local context.

owledge application and critical evaluation of the trends of the

minimise the negative effects of such pandemics in future.

SLO Specific Learning Outcomes: Skill | SLO
No. | Students are able to: Level | CODE

state/identify the country that contributes to the largest number of

1 : o . . . 1 |Toh2.2.1.1
tourists for your country or for the Pacific region, or in a given context.

2 | describe the features or patterns of flow of tourists into the Pacific region] 2 | Toh2.2.2.1

3 | describe trends or patterns in tourist arrival numbers. 2 Toh2.2.2.2

4 | describe trends or patterns in average daily expenditure of tourists. 2 | Toh2.2.2.3

5 | describe trends or patterns in tourist market segments. 2 Toh2.2.2.4

6 descrlpe Fourlst attract:ons and/or activities that operate in the region 5 | Toh2225
and within the student’s own country.

7 anal_yse _trends or patterns in lengths of stay of tourists in Pacific 3 | Ton2231
destinations.

8 | analyse trends or patterns in purposes of visits by tourists. 3 | Toh2.2.3.2

9 explain why categories of tourists travel to and within the student’s 3 Toh2.2.3.3
country.
analyse the flow of tourists into the Pacific region by purpose of visit/

10 | main market segments/tourist arrival numbers/average daily 3 | Toh2.2.3.4
expenditure/length of stay/purpose of visit, based on given data tables.
discuss the categories of tourists who travel to and within the Pacific

11 | countries and the student’s country in particular, as well as its relevant 4 Toh2.2.4.1
proportional contributions.

12 dlscus_s the challenges faced by Qestlnatlons in managing their tourist 4 | Toh22.4.2
attractions and suggest ways to improve them.
evaluate and interpret the patterns in the flow of tourists into the Pacific
region by purpose of visit/main market segments/tourist arrival

13 . . . 4 | Toh2.2.4.3
numbers/ average daily expenditure/length of stay/purpose of visit and
make appropriate recommendations on how they can be improved.
discuss the impact of COVID-19 on the trends of the flow of tourists

14 | into and within the Pacific region and suggest amicable ways to 4 Toh2.2.4.4
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and Hospitality (EA)

owledge application and critical evaluation of the laws and

regulatlons that govern the tourism and hospitality industry to protect businesses, visitors and the

community.
SLO Specific Learning Outcomes: Skill SLO
No. | Students are able to: Level | CODE

give examples of the costs and benefits of tourism in the region

1 . , . 1 Toh2.3.1.1
and in the student’s own country, or from a given context.
name one law or regulation that affects tourism in the region and

2 . , . 1 Toh2.3.1.2
in the student's own country, or from a given context.

3 | state the purpose of contract law /travel documentation. 1 Toh2.3.1.3

4 state_ the purpose of agriculture and quarantine requirements for 1 Toh2.3.1.4
tourism.

5 state the purpose of Convention on International Trade in 1 Toh2.3.15
Endangered Species of Wild Flora and Fauna (CITES). R

6 | state the purpose of employment contracts. 1 Toh2.3.1.6

7 | identify the impacts of climate change in a given context. 1 Toh2.3.1.7

3 outline the basic laws and_ regulations that affect tourism 5 Toh2.3.2.1
operators/employees/tourist.
describe features of climate change. (Some examples of climate

9 . 2 Toh2.3.2.2
change are such prolong drought, rain, extreme heat or cold).
explain how social, economic, environmental and cultural costs of

10 tourism devglopment gan |mpede on‘ natlona‘l developmen’t and 3 Toh2.3.3.1
suggest possible solutions in the region and in the student’s own
country.

1 explain the’beneflts (positive effects) of tourism in the region and 3 Toh2.3.3.2
the student’s own country.

12 explam_ ways to control/pr,event the negative impacts of tourism in 3 Toh2.3.3.3
the region and the student’s own country.
explain the importance of the Convention of International Trade in

13 | the protection of Endangered Species of Wild Flora and Fauna 3 Toh2.3.3.4
(CITES).

14 expla_un Fhe_lmpacts of the laws and regulations on the tourism and 3 Toh2.3.35
hospitality industry.
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3 Toh2.3.3.6
e the . eCts) and, benefits (positive effects) 4 Toh2.3.4.1
of tourism in the region and the student’s own country.
17 evalyatg and.analyse tr_le- impacts of climate change on tourist 4 Toh2.3.4.2
destinations in the Pacific.
18 dl_sc_uss_ with e_xamples app_roaches your country can use to 4 Toh2.3.4.3
minimise the impacts of climate change.
19 dls_cuss how mterna}tlonal conven.tlons and global initiatives are 4 Toh2.3.4.4
trying to combat climate change issues.
20 discuss using examples, the future of tourism in the student’s own 4 Toh2.3.4.5
country and the region.

Explanatory notes for Strand 2:
NOTE that the maps used for locating and haming need not be blank.

The region is the part of the Pacific including: Solomon Islands, Vanuatu, New Caledonia, Nauru, Kiribati,
Tuvalu, Fiji, Samoa, Tonga, Tokelau, Cook Islands, Niue and Tahiti

Pacific Rim: the countries on the edge of the Pacific Ocean, i.e. New Zealand, Australia, Japan, China, Korea,
Canada and the United States of America, Central and South America

IATA: International Air Transport Association - a regulatory body for airlines and air travel worldwide

International airlines and Cruise Ships — examples chosen should be relevant to tourism in the region
and the student’s own country.

Examples of some tourist attractions and activities in countries of the region:

Important tourist destinations:

major Pacific Rim market segments and their main international airports: Australia (Sydney SYD,
Brisbane BNE), New Zealand (Auckland AKL), Japan (Tokyo TYQ), China (Beijing BJS) United States
of America (Los Angeles LAX, Honolulu HNL)

countries: Cook Islands, Fiji, Kiribati, Nauru, New Caledonia, Niue, Papua New Guinea, Samoa,
Solomon Islands, Tahiti, Tokelau, Tonga, Tuvalu, Vanuatu

cities/major towns: Avarua, Suva, Nadi, Tarawa, Noumea, Port Moresby, Apia, Honiara,
Papeete, Nuku’alofa, Funafuti, Port Vila

international airports and their 3 letter IATA codes: Avarua, Rarotonga (RAR), Nadi (NAN), Suva
(SUV), Tarawa (TRW), Noumea (NOU), Port Moresby (POM), Faleolo, Samoa (APW), Henderson,
Honiara (HIR), Fua’amotu, Tonga (TBU), Port Vila (VLI)
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ﬁa@uf Cultural Centre, rafting on
It Batilamu Trek

= T

Samoa: Sale’aula lava fields of Savaii, Falealupo rainforest and canopy, Palolo Deep
Marine Reserve, Vailima Robert Louis Stevenson Museum, Piula cave pool, Tousua trench

Solomon Islands: National Museum and Cultural Centre, US War Memorial, Japanese War Memorial,
Betikama war collection and craft centre, diving in Gizo, Kennedy Island, Skull Island

Vanuatu: market, Cascades, Hideaway Island and Marine Sanctuary, Mt Yanur on Tanna, Pentecost Island
land diving, dive the President Coolidge, Champagne Beach, Wan Small Bag theatre group

Kiribati: Battle of Tarawa war relics, Independence Day Parade, graves of NZ and
Australian coast watchers of WW2, tomb of Tem Binoka on Abemama

Market segment: the country(ies) that supply most of the tourists for the region. Sometimes called
generating regions.

Reasons why people travel: may include business, leisure, conferences, education, visiting friends and
relatives

Basic laws affecting tourism: may include contract law, travel documentation e.g. Immigration
(passports and visas, departure and arrival cards), travel insurance, agriculture and quarantine regulations
(e.g. CITES), workers’ employment contracts, land and resource ownership, conservation/eco-tourism.
Note: Each country will have its own laws
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Benefits (Advantages/Positive
Effects)

Costs (Disadvantages/Negative
Effects)

Economic

Assists development; Provides over 50% of GDP
for some countries in the region; Employment;
Foreign currency; Improvements to infrastructure;
Indirect benefits e.g. to makers of artifacts, shop
keepers, banks; Improved transport to and in the
country; Greater awareness by overseas
governments therefore more assistance in times of
natural disasters

Leakage of wealth back to
industrialized countries;
Wealth may not be shared
fairly among local people;
Employment may be
seasonal or casual

Environment

Creation of national parks and reserves;
Improving landscaping of towns and villages;
Conservation of resources e.g. replanting

Destruction of fragile
ecosystems e.g. reefs;
Local people lose sole use
of resources; Over fishing,
cutting of trees, etc.

Friendships with people of other backgrounds;

Adoption of inappropriate

tourism as a significant money earner

Social and Reviving of cultural practices; Cross cultural GOLES OISR Of, GlfEes;
Cultural g ol P ' food; Commercialization of
understanding o
traditional culture
Political Closer ties between countries; Governments see

Future of tourism and hospitality:
All the countries in the Pacific are very different so teachers will need to choose relevant facts and
examples. The following are examples only.

Good signs:

e tourism is continuing to increase worldwide
e major component of the GDP / economy/ major employer

e natural resources, untouched beaches, rainforest, reefs, sea life

e friendly people
e overseas investment in hotels and infrastructure so an interest to maintain economic growth
e foreign exchange earner

e training in new skills and attitudes

Poor signs/challenges:

e jsolation

e disagreement/misunderstanding over ownership/guardianship of land and resources
e poor standards of care of the environment especially near cities and large towns

e waste, rubbish

e political instability

e racism

e uneven sharing of wealth between regions and people
e  crime against persons and property

e many resources e.g. food, furniture and fittings, catering equipment, etc., are imported rather
than produced locally

e climate change
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Major Learning Outcome 3

Students are able to demonstrate knowledge application and critical evaluation in their
understanding of the importance of skills and attitudes required by people involved in the

tourism and hospitality industry.

Sub strand 3.1 Skills and Attitudes (1A Task 1)

Key Learning Outcome:

Students are able to demonstrate knowledge application and critical evaluation of the skills and
attitudes required for the tourism and hospitality industry and their importance in the growth of the

industry.
SLO Specific Learning Outcomes: Skill SLO
No. | Students are able to: Level | Code

1 st_ate an area of work in the tourism and hospitality industry or in a 1 Toh3.111
given context.

2 | identify skill /attitude required or in a given context. 1 | Toh3.1.1.2
state a skill required by a worker for Reception/ Housekeeping/Bar

3 . - . 1 Toh3.1.1.3
and Lounge/Restaurant and Catering or in a given context.

4 describe the skills/attitudes required by workers in Reception/ 5 Toh3.1.2.1
Housekeeping/Bar and Lounge/Restaurant and Catering. o

5 describe the features of roles in Reception/ Housekeeping/Bar and 5 Toh3.1.2.2
Lounge/Restaurant and Catering.

5 list the five main features of_thg co_mmunlcatlon process in the 5 Toh3.1.2.3
context of tourism and hospitality industry.

7 explain _the S|gn|f|car!ce _of t_he model of communication process in 3 | Toh3 131
the tourism and hospitality industry.

3 explgln Fhe_lmportance of teamwork in the tourism industry and 3 | Toh3132
hospitality industry.

9 expl_aun the |mpor_tan_ce c_Jf Health and Safety procedures in the 3 | Toh3133
tourism and hospitality industry.

10 ex_plz_iln the |mportance of ha_lvmg the right skills for the right jobs 3 Toh3.1.3.4
within the tourism and hospitality industry.

11 demonstrate know!edge of the c_om_mu_nlcatlon process in the 4 | Tohs 141
context of the tourism and hospitality industry.
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the tourism and hospitality sector.

4 | Toh3.1.4.2
and the ability to use basic
communication office equipment including: telephone, email, 4 |Toh3.1.4.3
internet, facsimile machine, cash register and credit card imprinter.
14 | demonstrate teamwork in the industry and explain its importance. 4 | Toh3.1.4.4
demonstrate problem solving and conflict resolution skill or a
15 scenario which  requires _tea_mworl_< and |IIustr§tes hgw 4 | Tohs14s
interdependency and communication skills enhance quality service
delivery.
16 discuss how skills and attitudes required for the tourism and 4 | Tohs 146
hospitality industry contribute towards the growth of the industry. o
17 discuss with examples the importance of good communication in 4 | Tohs 147

Sub strand 3.2 Basic Accounting Principles (EA)

Key Learning Outcome:

Students are able to demonstrate knowledge application and critical evaluation of the basic
accounting principles and how they contribute to the success of the tourism and hospitality industry.

and hospitality industry.

SLO Specific Learning Outcomes: Skill SLO
No. | Students are able to: Level | Code
identify a suitable method of payment for services provided in the
1 . o . . 1 Toh3.2.1.1
tourism and hospitality industry in a given context.
identify vouchers/ e-tickets/LPOs/credit cards as methods of
2 | payment for services provided in the tourism and hospitality 1 Toh3.2.1.2
industry in a given context.
state an advantage of using credit cards as methods of payment for
3 : A . e 1 |Toh3.2.1.3
services provided in the tourism and hospitality industry.
4 | identify cash flow in a given context. 1 Toh3.2.1.4
5 | identify cash budget or its importance in a given context. 1 Toh3.2.1.5
5 describe features of methods of payment provided in the tourism 5 Toh3.2.2.1
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budgeting proced 1 Toh3.2.2.2
ase orders) is used as a preferred
es provided in the tourism and Toh3.2.3.1
hospitality industry.
explain with examples the methods of payment for services
9 s : o Toh3.2.3.2
provided in the tourism and hospitality industry.
10 prepare a simple cash flow statements and cash budgets for twelve Toh3.2.3.3
months and over a period of three years.
1 exp_laln key features of cash budget and its importance to good Toh3.2.3.4
business management.
12 | explain the importance of preparing budgets and cash records. Toh3.2.3.5
13 | explain the need to Compare actual results with budgeted figures. Toh3.2.3.6
14 | interpret the cash position of a tourism activity. Toh3.2.3.7
discuss basic cash flow and budgeting procedures used in tourism
15 | industry and its importance for accountability and accounting Toh3.2.4.1
purposes.
16 | evaluate and analyse budgeted and actual revenue and expenditure. Toh3.2.4.2
17 _suggest |m_pI|cat|ons from the_ flndlngs on simple analysis and Toh3.2.4.3
interpretation of the cash position.
analyse cash position of a tourism activity and make sound
18 e . . : Toh3.2.4.4
decisions to better the accounting procedures of tourism business.
19 discuss _how basic aC(_:ou_ntlr_lg principles contribute to the success of Toh3.2.45
the tourism and hospitality industry.
20 discuss the consequences of not adhering to accounting principles Toh3.2.4.6
and suggest ways to overcome these problems.

Explanatory Notes for Strand 3

Examples of good communication may include but are not limited to:

e Speaking (tone, volume, choice of words, pronunciation, pitch)

e Listening (active listening skills, questioning, reading and responding to body language,

nodding, facing the speaker, facial expressions, giving full attention)
e Giving feedback (asking mainly open questions to check understanding)

e Writing (clear, precise, to the point, well presented)

e Body language (non-verbal) posture, facial expressions (open, appropriate), well

presented.
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SPEAKER (sender) % LISTENER
(receiver)

Meet and Greet: is the meeting and greeting of tourists when they arrive e.g. at a hotel, airport,
resort, restaurant

See Appendix 1 for a list of the skills and attitudes of staff in Reception, Housekeeping, Bar and
Lounge, Restaurant and Catering in the Hospitality industry.

To exceed customer expectations: the standard of the service or product the customer received was
higher than they had expected.

Teamwork: working/actively participating in a small group, combining skills, knowledge and
attitudes to achieve a goal.

Health and Safety: is extremely important in the tourism and hospitality industry. This includes the
maintenance of personal hygiene and presentation, as well as safety in the physical environment e.g.
in a kitchen, storeroom, fishing boat, coach. It may be helpful to include a site assessment of an
enterprise e.g. a restaurant, a hotel room, a bathroom, and to include staff personal hygiene, and
government laws and regulations.

Cash Flow Statements to be limited to a:
Statement of Changes in Cash Position (Statement of Receipts and Payments)

e Cash movements to be shown as cash receipts and cash payments

e the difference to be shown as net increase/decrease for the period, which is added to the
opening bank balance to give closing bank balance
e the statement to be prepared from a summary list of transactions

Cash Budgets to be limited to a:

Cash Budget Statement for a period of time showing the:
e expected cash receipts and cash payments for the given period
e expected effect on the cash position over the period of time

Methods of payment for services including electronic tickets (e tickets) for flight
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Major Learning Outcome 4

Students are able to demonstrate knowledge application and critical evaluation of the importance
of culture and job opportunities in the tourism and hospitality industry.

Sub strand 4.1 Culture and Local Tradition (EA)

Key Learning Outcome:

Students are able to demonstrate knowledge application and critical evaluation of the relationship
between tourism and hospitality industry and culture, including the positive and negative effects of
tourism on the local culture.

SLO Specific Learning Outcomes: Skill |~ SLO
No. | Students are able to: Level | Code
1 | identify local traditions in a given context. 1 |Toh4.1.1.1
2 | state the importance of local tradition for the tourism industry. 1 | Toh4.1.1.2
3 give e_xamples of local traditions from the student’s own country or 1 | Toha113
in a given context.
identify a cultural characteristic of a tourist group.
Note: students to cover at least four cultural characteristics of at least
4 . . . . 1 |Toh4.1.1.4
two of the main groups of tourists to the region (e.g. Australians,
New Zealanders, Americans, Japanese, Chinese and Germans).
5 identify eco-tourism in student’s own country or region or in a given 1 | Toha11s
context.
6 | describe the benefits (positive effects) of tourism on local traditions. 2 | Toh4.12.1
7 | describe the benefits of tourism on local communities. 2 | Toh4.1.2.2
8 | describe the costs (negative effects) of tourism on local traditions. 2 | Toh4.1.2.3
9 | describe the costs of tourism on local communities. 2 | Toh4.1.2.4
10 | describe the features of eco-tourism. 2 Toh4.1.2.5
11 | explain how local traditions affect tourism and vice versa. 3 |Toh4.1.3.1
12 exp_laln how local communities can benefit from ecotourism 3 Toh4.1.3.2
businesses.
13 explain how conflicts between tradition and tourism can be 3 | Toh4.133
addressed or solved.
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industry that can revive and preserve our local culture.

&E’_‘?“e”ces g’ 3 | Toh4.1.34
e Ive effects) of tourism on local traditions 4 | Tohd 141
and communities.
16 eval_ufa\te the costs (negative effects) of tourism development on local 4 | Toha1.4.2
traditions and cultures.
17 | discuss the impacts of culture and local traditions on tourism. 4 | Toh4.1.43
18 fﬂscuss how ecotourism can help protect the enV|ror_1r_nent and 4 | Tohd14.4
improve the standard of living of the local communities.
19 discuss the challer?ges that indigenous communities face when trying 4 | Tohda145
to start a new tourism venture.
20 QISCUSS the negative cult_ural impacts of_ tourism and why it’s 4 Toh4.14.6
important to have a tourism plan or policy.
21 justify with examples why tourism should be supported as the 4 | Tohda.14.7

Sub strand 4.2 Job Opportunities in the Tourism and Hospitality Industry (EA)

Key Learning Outcome:

Students are able to demonstrate knowledge application and critical evaluation of the employment
opportunities in the tourism and hospitality industry.

SLO Specific Learning Outcomes: Skill b0
No. | Students are able to: Level | Code
identify an important characteristic that one needs to have to run a
1 : - . . . : 1 Toh4.2.1.1
tourism and hospitality business in general or in a given context.
5 state a required characteristic for running a business in a given 1 Toh4.2.1.2
context.
3 | identify entrepreneur or its example in a given context. 1 Toh4.2.1.3
4 _state an employment opportunity in the tourism and hospitality 1 Toh4.2.1.4
industry or in a given context.
5 describe the chgracterls_tlcs of a suc_ces_sful bu_smess person 5 Toh4.2.2.1
(entrepreneur) in a tourism or hospitality business.
6 list some Entrepre_:neyrla_lI/Small Bu_smess opportunities in the 5 Toh4.2.2.2
tourism and hospitality industry using local resources.
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Toh4.2.2.3
availability of employment Tohd.22.4
opportunities in the tourism and hospitality industry. o
list some Entrepreneurial/Small Business opportunities in the
9 : T ) Toh4.2.2.5
tourism and hospitality industry using local resources
10 | describe an example of the use of technology in the tourism sector. Toh4.2.2.6
1 explain -how personal.lty.fac.tors affect employment opportunities in Toh4.2.3.1
the tourism and hospitality industry.
12 explain tt_1e pom_tlve impacts of the use of technology on the tourism Toh4.2.3.2
and hospitality industry.
13 explain tr_le r?eggtlve impacts of the use of technology on the tourism Toh4.2.3.3
and hospitality industry.
14 explain the impacts of to_urlsm and hospltallty industry as an Toh4.2.3.4
employer on the people in the community.
15 explain why many indigenous tourism businesses struggle and others Toh4.2.35
eventually fail.
16 expl_aun t_he impacts of technology on the delivery of service in the Toh4.2.3.6
tourism industry.
17 discuss W|t_h examples tr_le 903|_t|ve impacts of the use of technology Toh4.2.4.1
on the tourism and hospitality industry.
discuss with example impacts of global pandemics on workers in the
18 . . L Toh4.2.4.2
tourism sector and strategies to minimise loss of employment.
19 discuss W|t_h examples tr_le r!eggtlve impacts of the use of technology Toh4.2.4.3
on the tourism and hospitality industry.
20 evaluate the |mpaf:ts (_)f the tourism an_d hospitality industry as an Toh4.2.4.4
employer on the livelihood of people in your country.
21 evaluate the impacts of the_tourlsm and hospitality industry as an Toh4.2.45
employer on the economy in your country.
29 evaluate the |mpacts' qf the-tour'lsm.and hospitality industry as an Toh4.2.4.6
employer on the political situation in your country.
discuss the importance of having ‘happy employees’ in an
23 | organisation and how it can create a healthy working environment Toh4.2.4.7
and improve business performance.
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: owledge application and critical evaluation of how to develop a
busmess plan for setting up a tourism and hospitality business.

SLO Specific Learning Outcomes: Skill |~ SLO
No. | Students are able to: Level | Code

1 | write a Mission Statement for a business. 1 |Toh4.3.1.1

2 | state a business goal. 1 | Toh4.3.1.2

3 | state the importance of a mission statement. 1 |Toh4.3.1.3

4 | identify business plan in a given context. 1 |Toh4.3.14

5 | identify a marketing technique used in a given context. 1 | Toh4.3.15
describe Entrepreneurial / Small Business opportunities in the

6 | tourism and hospitality industry using local resources/points of 2 | Toh4.3.2.1
interest.

7 | describe the resources required to set up a business. 2 | Toh4.3.2.2

8 descr_lbe the type of bu3|ngss, stage of development, site and > | Toh43.23
location, product and services and the costs.

9 | describe a marketing goal for the business. 2 | Toh4.3.2.4

10 plan, collect anpl record information for the development of the > | Toh4a3.25
product or service.

11 | describe a viable and sustainable product or service. 2 | Toh4.3.2.6

12 describe how one needs to learn to meet the needs of the tourism 5 | Toha3.2.7
sector.

13 ex_plaln the |mportaqce of understan@mg the internal environment 3 | Toh4331
using SWOT analysis for a new business.

14 | explain the importance of having a business plan. 3 | Toh4.3.3.2
explain the importance of understanding the external environment

15 | [political, economic, social, technological, legal & environment] 3 | Toh4.3.3.3
PESTEL analysis when running a business.

16 ex_plaln the |mportancet of havmg the entrepr_engurlal a_nd financial 3 Toh4.3.3.4
skills to be successful in a tourism and hospitality business.

17 | explain suitable training needs required for a business worker. 3 | Toh4.3.35
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ut & Toh4.3.3.6
explain the importance of setting viable targets for revenue and
. . : Toh4.3.3.7
19 | expenditure when setting a new business.
20 expl.aln the importance of technology in the delivery of service in the Toh4.3.3.8
tourism sector.
21 | generate a PESTLE analysis for a business venture. Toh4.3.4.1
discuss the key characteristics expected of a successful business
22 : : . L . Toh4.3.4.2
person (entrepreneur) involved in a tourism or hospitality business.
create a SWOT analysis [strength, weakness, opportunity, threat] for
. Toh4.3.4.3
23 | abusiness venture.
04 create a business plan for a small business. Toh4.3.4.4
discuss the importance of monitoring and evaluating your marketing Toh4.3.4.5
25 | plan.
26 create an executive summary of the business plan. Toh4.3.4.6
discuss potential challenges new tourism businesses are likely to
. Toh4.3.4.7
27 | face and recommend solutions.
discuss t_he importance of the tourism industry in your country and in Toh4.3.4.8
28 | your region.
dlsc_uss why conducting a SWOT analysis is important for any new Toh4.3.4.9
29 | business.

Explanatory Notes for Strand 4

Local traditions could include but are not limited to: kava ceremony, custom dancing, music,
singing, wedding ceremonies, rituals, church services, artefacts, historical sites, legends,
architecture, local medicines

Cultural characteristics could include but are not limited to: behaviour, expectations, clothing,
language, food, eating habits, accent, leisure activities, religion, sports, room amenities required,

hygiene requirements (including in the environment), fear of political unrest and crime
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Positive Effects Negative Effects

¢ Revitalization of traditions and e Over commercialization of culture and
customs traditions

e Education as traditions are passed e Costs involved
on to the younger generation e Conflict in the community

e Earning an income from culture and
traditions

e Sustains cultural practices and traditions

Employment Opportunities: jobs available in the industry, opportunities for promotion, and a career
path within the different sectors

Entrepreneur: the business person who takes the initiative to set up business(es)
and takes the risks and challenges that are involved

Entrepreneurial and Small Business Opportunities may include but are not limited to: village tour,
city tour, cultural tour, home-stay, bed and breakfast, barbeque stand, fishing trip, day cruise, whale
watching

A sample Business Plan may include the following:

Mission Statement: the choice of a viable and sustainable tourism product or service and a
description of the main rationale behind the business

Executive Summary: details the business type, stages of development, site and location,
products and services, estimated cost, people/owners of the business, and beneficiary-
landowners. It may also include the legal side of the business.

The Business: a description of the business, e.g. a small resort, sightseeing tour business,
village /cultural tour, food stall, handicraft stall.

Products and Services: specific description of the main product and services

Equipment, Material and Plant: business requirements for equipment, building, secretarial
work, etc.

Marketing Plan: a detailed explanation of how to market the product and services available,
strategies involved locally and overseas.

Business Goals: an activity chart showing the stages of work to be done covering the first
and second year of the business.

Curriculum Vitae (CV): to be included showing the experience of the person who is going
to run the business-this may be useful for banks or lending institutions for loans.

Budget/Cash Flow Analysis: to be included showing the viability and targets of the business

SPFSC TOURISM AND HOSPITALITY SYLLABUS 2023-2025 32



A\
e&eay period.

an organization to ide . r)gdrr‘él strengths and

rtunities and threats

e PESTEL Analysis: A PESTEL analysis is a framework or tool used by marketers to
analyse and monitor the macro-environmental (external marketing environment) factors that
have an impact on a company.

e Finance Targets: detailed targets for both revenue and expenditure

e Monitoring and Evaluation: discussion of ensuring that activities given in the plan are
implemented within the approved budget allocation. Possible problems or challenges are
closely monitored with possible solutions or recommendations.
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1. External Assessment (EA): 60%
2. Internal Assessment (1A): 40%

The principal or his/her nominee will certify that the syllabus requirements have been fulfilled.

8.1 Assessment Blueprint
The assessment blueprint for Tourism and Hospitality is given below. The weighting for each

strand and skill level is to be noted as these will be adhered to for assessment.

SKILL LEVEL/ SCORE
Strand Ass_cla_ssment Weighting
ype 1 2 3 4 (%)
1 EA 15
2 EA 20
EA 10
3 1A 2 2 2 2 20
4 EA 15
1A 1 1 3 2 20
Total number of EA 7 7 5 6 (60%)
Total number of 1A 3 3 5 4 (40%)
Total number of 10 10 10 10 40
items
Total skill score 10 20 30 40 100

8.2 External Assessment

This will be a three-hour written examination and will be out of 60%.

The written examination will assess students’ understanding of the significance of the tourism and
hospitality industry in the region.

The external written examination will assess learning outcomes from all four strands in the
following proportions:

Strand Strand Title Weighting
Strand 1: An introduction to the tourism and hospitality industry 15%
Strand 2: The development of tourism and hospitality 20%
Strand 3: Working in the tourism and hospitality industry (Sub strand 3.2) 10%
Strand 4: Tourism, Culture and Opportunities (Sub strands 4.1 and 4.2) 15%
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nd 3 (Sub-strand 3.1) and Strand 4 (Sub-strand 4.3)
The sub-strands that are Internally Assessed will not be included in the Written Examination.
There are two Internal Assessment Tasks:

1. Demonstrating Role Understanding  (20%0)
2. Creating a Business Plan  (20%

Weighting: With the 40% weighting of the total skill scores allocation for the internal assessment
tasks, teachers_have the responsibility of deciding how much time should be spent on each task
concerning their teaching programme.

Weighting Suggested % of the Suggested
Task (Total Internal teaching equivalent class
Assessment 100%6) programme time

1. Demonstrating
Role 20% 15 4 weeks
Understanding

2. Creating a 20% 20 6 weeks
Business Plan

8.3.1 1A Task 1: Demonstrating Role Understanding (20%0)

(Learning outcomes assessed in this task are taken from Sub strand 3.1: Skills and
Attitudes)

The Tourism and Hospitality Industry is a people’s industry. Tourists rate their tourism experience by
the standard of service they receive. Professionalism, superb communication and efficient
customer service skills play a vital role in exceeding the expectations of the customer in a tourism
or hospitality operation.

Itis highly recommended that students be exposed to a chosen tourism or hospitality business in order
to gain a greater awareness of the industry. This could be by visits to, or work experience in, e.g. a
hotel, restaurant, airline or national tourism office, inbound tour operator. Students should not be
restricted to a particular place or destination. Teachers need to take extra effort in smooth facilitation
of this task. Moreover, visual presentations such video clips could be used for better understanding if
need be.

This task will further enable students to understand the job opportunities in the field of tourism and
hospitality and also broaden their career perspectives as tourism has always been a major source of
foreign income and livelihood of many Pacific islanders.

Students will demonstrate these skills and attitudes in role-play or work situations.
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0 organise students into s%gu.role-play groups or small work

2 to have work attachments or site visits in chosen tourism and

an allocate these role-play groups into the different sectors of
the mdustry, e.g. one group can be part of the housekeeping sector, or restaurant sector, etc.

2. Students are to then decide on their roles within the allocated sector, and then work together on
the details of the scene that they will play out.

3. Student creativity and originality, based on their good understanding of the roles that they are
given, are essential in this task.

4. The role-play must include a conflict situation, and the resolution of the conflict.
Communication skills are therefore very important or a scenario which requires teamwork and
illustrates how interdependency and communication skills enhance quality service delivery.

5. Students are to put together the ‘stage props’ for their role play, with the assistance of the
teacher.

6. At the beginning of the role-play, each member of the group is to describe in detail what his or
her role is in the real hospitality world.

7. After each member has described his or her role and the importance of the necessary skills, then
the actual role-play begins. Student should also be able to explain how teamwork fulfils the
overall goal of the industry.

8. While performing the role play, skills required for the role play and a clear resemblance of the
right skill for the job need to be demonstrated.

9. Students are encouraged to not use scripts when describing their roles or when acting out during
the role-play. Students need to be trained to deliver their dialogues.

10. Teachers are urged to support the students in setting up the ‘props’ for the role plays. Each role-
play is to last about 7 - 10 minutes.

Students are to be given sufficient preparation time to prepare their roles for the role-play. Students
are to take their roles in the playgroup seriously, as each member of the group will contribute in
some way to the overall quality of their role play. After all, the tourism and hospitality industry is
all about teamwork and interdependency of roles. Students can look at a broader picture in terms of
the 5 sectors-accommodation, transport, leisure, catering and retail.

Even though the role-plays will be carried out in groups, students are to be assessed individually.
The scoring rubric (or assessment criteria) to be used to assess the role-plays or work attachment is
provided in Section 8.3.2. It is advised that teachers make these criteria available to students
as they prepare for their role plays so that they are aware of the expectations for the task.
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8.3.2

IA Task 1 Scoring Rubrics

Ty

be applied consistently fdf the scoring of student responses to
ged from the student’s one page report and explanations before
sS4 —6 are to be judged from within the role play itself.

Tassllfcl)ttz:n; daend Ii(\;:ell Level 1 Level 2 Level 3 Level 4
State an area of
work in the One work
tourism industry | 1| freais stated
[Toh3.1.1.1]
) ) The skill
Identify skill required for
required for a the chosen
chosen work L | \workis
[Toh 3.1.1.2] identified
correctly
Describe the
features of the A number
role (r ion f
h?)l?s(elggggitn% | One featur(? gppropriate
' 2 of the role is
bar & lounge, ided features of
restaurant and provi the role are
catering) provided
(Toh3.1.2.2)
Describe the
skills required
i A number
by workers (in of
Reception/ it
Housekeeping/ 9 One skill is aprl)(r_(lalprla
Bar and mentioned € SIS are
mentioned
Lounge/Restaur and
ant and described
Catering)
(Toh3.1.2.1)
There is clear
evidence of
_ More than | |inking of skills
Explain the One correct one to why they are
importance of idea about correct important is
having the right | 3 having the idea about made; e.g. good
skills for the job right skills is having the | communication
(Toh3.1.3.4) provided right skills | skills are
is made important
because in the
event of
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rkers need to
talk to resolve
the issues at

hand, etc.
Explain the Th.ere is clear
importance of More than | evidence of
teamwork in the One correct one linking of
Tourism and idea about correct teamwork to
Hospitality teamwork is idea about | visitor
Industry provided teamwork | satisfaction and
is made quality
[Toh 3.1.3.2] experience
Speaks very Speaks a
little during couple of
the role play; full Speaks well but Maintains full eye
Demonstrate not directl sentences tends to be contact; addresses
good involved iz and distant at times; directly" uses
gﬁmgnvlﬂ/?t'ﬁ ﬁggt useful addresses gg:nfrl#ilti/e dto complete sentences
. conversations; | group . while talking; clear
and greet skills savs onlv one | members the conversation and loud and
(Toh3.1.4.2) or¥two V\yords with some | & not showing respectful
most of the eye respect P
time contact
A number of
A number of possible problems
Demonstrate possible are stated and
problem solvmg problems are :Fgf?gc%fgdsomtlons
and  conflict stated. Solutions | | ¢ FI)I' C
resolution _ skill o problems are rgci)n:?sgndations
or a scenario A number | suggested and are made about the
hy oroblem is problems business.
illustrates how are stated o i
. stated or I a scenario . hich
teamwork which requires requires teamwork is
and scenario pumber of | teamwork is de(']scribed and
communication depicted teamwork | described and illustrates how
skills  enhance Zcer_‘atr"é illustrates how interdependency and
: : epicte ;
quality service ;r;ltgrdependency communication

delivery

(Toh3.1.4.5)

communication
skills enhance
quality service
delivery.

skills enhance
quality service
delivery with
recommendations
for future
improvements.
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8.3.3

earning outcomes assesse Is task are taken from Sub-strand 4.3: Preparing and
presenting a simple business plan for a new tourism enterprise, and making a product or
providing a service)

Students will prepare and submit a business plan for a new tourism enterprise. This will include
conducting a SWOT analysis. New businesses should use a SWOT analysis as part of their planning
process. This will ensure that the business is on the right track from the start, and avoid unnecessary
wastage later on.

This task is seen as a culmination of the course and will enable students to use their knowledge gained
from the course and appreciate the opportunities and benefits tourism will provide for them and their
communities.

It is recommended that this task should be carried out over a period of two to three months and that
the teacher monitors the progress of the research regularly to provide encouragement and support.

It is important that the plan is the student’s own work although there will be assistance and input from
others at various stages. Each student is expected to keep draft copies of the business plan (in a log
book), that are developed over the period of doing the task. Teachers should review and assess the
draft material throughout the process.

Once this task is completed and assessed, the teacher and class are encouraged to organize a
presentation of these ideas to the school and the wider community.

This Business Plan Task makes up 20% of the internal assessment scores.
A sample business plan may include the following:

1. Mission Statement: the choice of a viable and sustainable tourism product or service and a
description of the main rationale behind the business

2. Executive Summary: details the business type, stages of development, site and location,
products and services, estimate cost, people/owners of the business, and beneficiary-
landowners may also include legal side of the business

3. Business Goals: an activity chart showing the stages of work to be done covering the first and
second year of the business.

4. Products & Services: specific description of the main product(s) and service(s)

5. Equipment, Material and Plant: business requirements for equipment, building, secretarial
work etc.

6. The Business: a description of the business, i.e. a small resort, sightseeing tour business,
village/cultural tour, food stall, handicraft stall etc.

7. The Skills: describes the skills required for the business and the importance of having the rights
skills for the business

8. Marketing Plan: a detailed explanation of how the product will be marketed. This includes
the marketing goals, strategies, actions with the use of the marketing mix. This might also
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10. PESTEL Analysis: A PESTEL analysis is a framework or tool used by marketers to analyse
and monitor the macro-environmental (external marketing environment) factors that have an
impact on a company

11. Finance targets: detailed targets for both revenue and expenditure

12. Monitoring and Evaluation: discussion of ensuring that activities given in the plan are
implemented within the approved budget allocation. Possible problems or challenges are
closely monitored with possible solutions or recommendations.
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8.3.4 1A Task 2 Scoring Rubric - Creating a Business Plan

e el e S 9l Level 1 Level 2 Level 3 Level 4
code Level
State a business goal 1 gB(l)J;I' rilsess
[Toh4.3.1.2] stated
Describe the type of Type of
business, stage of business, site,
development, site and ;Jrals‘.)i?l:;s is location,
location, product and 2 mentioned product are
services and the costs mentioned or
[Toh4.3.2.3] described
Explain the risks .
associated with . . - | More than Relates the risks
: . One risk is L to the reasons

running a business 3 : one risk is :

. . mentioned . why businesses
without a business mentioned fail
plan [Toh4.3.3.6]
Explain the One Links importance
importance of having entrepreneutt More than of the skills to
the entrepreneurial ial orp one customer
and financial skills financial entrepreneuri | satisfaction,
required in a tourism 3 skill is al skill is productivity and
and hospitality mentioned stated business
business [Toh4.3.3.4] performance
Explain the One mc;re than States and links
importance of doing a importance | importance the importance
PESTEL analysis 3 | otPESTEL | of - of PESTEL to
when running a is given PESTEL is the success of a
business [Toh4.3.3.3] g given business venture

The importance of
Discuss why More than States and links CO”O'“‘?“F‘Q a SWOT
. One . analysis is given,

conducting a SWOT . one the importance . .

S importance | . stating clear links on
analysis is important 4 of SWOT is importance | of SWOT to the causes and effects and
for any new business. . of SWOT success of a new X

given o : makes suggestions on
[Toh4.3.4.9] is given business ;
how failure can be
avoided.
Aogsuirk?lzer of A number of possible
. . P challenges are stated
Discuss potential challenges are -
. A A number and appropriate
challenges new tourism . : stated. . .
. . possible of possible . solutions provided.
businesses might face 4 Solutions to .
challenge | challenges Intelligent
and recommend . problems are .
is stated are stated recommendations are

solutions [Toh4.3.4.7]

suggested and
they are
appropriate.

also made about the
future of the business.

SPFSC TOURISM AND HOSPITALITY SYLLABUS 2023-2025

41




The Cover Page will have the name of the:

e School:
e  Subject: FULL IA PROGRAM

e Teacher:

School Logo

An Example of a Cover Page /
. $ECOND
.05

Motﬁfoua

Secondary

Name of School

School

Name of Program

FULL INTERNAL ASSESSMEN

N 023

Subject

Teacher’s Name

SPFSC TOURISM AND HOSPITALITY SYLLABUS 2023-2025




e Brief Description of the Tasks
e Start and End Dates

e Signature of Principal and Teacher
e School Stamp/Date

An Example of an IA Summary Form

South Pacific Form Seven Certificate n.,-:'.“fl‘i*_n%
3" t L %
f
@ IA Summary Form i u 2
Number of My -
i 2023
Tasks & Brief
Description of Shows
Each Task START date;
TOURISM AND HOSPITALITIES )
END date;
Date due to
\ EQAP
Task \“”-“f Dfa‘::s'"i““ °f | StartDate | End Date T“:::
Amdantz are to be givan
1.Demonstrating | sufficient preparation time
Rale to prepare their roles for 200
Undarstanding the rale-play
Amdents will prepare and
2. Business Plan | swbmit a business plan for
3 new tourizsm enterprise. 20%
This will inchide
conducting 2 SWOT \
analysis. Weighting for
TOTAL each Task
Signed b Ay
g, ) . Verification and Endorsement of 1A Program f':i,k Approved by
Principal "_\¥ — SPFSC
Principaljs MName Teachers Mame a
mr. Ulizese RAINAND Coordinator
Signature \ Signature
sy
/
Date Dabe/{_.____l_'_“__" N

MOTUY CUR T LMY BC A
TR LU

Signed by the
Teacher

Verified by
School Stamp

SPFSC TOURISM AND HOSPITALITY SYLLABUS 2023-2025 43



le a reference to the particular syllabus topic or skill which is

being assessed by the task.

Example: “Research Topic — Investigation of a Social Issue.”

2 Learning Outcomes: List the Specific Learning Outcomes (SLOs) to be assessed by the task
These are found in the syllabus and need to be identified before the tasks are constructed.
Example: Describe a feature of ....

(Copy and paste directly from the latest Syllabus. it must show strand, sub strand and SLOs)

3. Assessment/Task:

Describe the task as a form of assessment to measure student achievements of the above
learning outcomes at different stages of the lesson/task implementation.

(Think of what are the best types of assessment for the above LOs so that your students can
demonstrate they have achieved the learning outcomes. Also, include how you will pre-assess
their knowledge at the beginning of the lesson and how you will continuously assess them
throughout the strand/topic to monitor their learning progress. The summative assessments are
the final IA tasks.)

e.g. Diagnostic: (can be oral questions/short tests/ surveys/questionnaires to find out what students
already know before the lesson)

Formative: 1. This is the formative use of the summative assessment such as the drafts submitted,
self-assessment, peer assessment, teacher assessment of the drafts and specific feedback
provided to improve the task. 2. For CATs — this can be similar items prepared by teachers using
the SLOs and given to students for practice. After scoring, the feedback needs to be given to
improve learning. If majority students are not doing well then re-teach using another strategy,
assess and monitor learning.

Summative: (these are the final IA tasks or the CATS to measure how much the students have
learnt/achieved after the learning period)

4 Resources: List materials required for completing the task (for learning & demonstrating
the achievement for the SLOs.

This must specify any material items such as books, documents, maps, stimulus material,
equipment required by the task, including use of technology.

5 Guidelines for the teacher on advance preparation requirements
a) time required by the student for task completion (monitoring progress)
b) recommended dates/date range for task completion
C) organization of room and hardware to facilitate task completion (learning assessment).

(After the task has been completed and scored, teachers will need an IA score capture sheet to
record the performance of all students in the class.)
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by the teacher to the students
e actions that are required of the teacher during task completion

7 Preparation by the students beforehand
If students are required to prepare in advance of the task date, preparatory notes must indicate
the requirements. For example, students may need to collect support materials for a task that is
supervised in a classroom.

8 Task outline for the student
This outline is a brief description of the task that the student is to complete. It is a general
description without specific detail.

Example: Your task is to focus on an important social issue. After investigating that issue, you
need to process information collected and suggest possible courses of action that authorities
could take.

9 Task detail for the student
This must provide a detailed description of the task in the sequence that the student would be
expected to follow during task completion. This must clearly state:

* what the student is expected to do
* what the student is expected to record and present for assessment.

10. Feedback & Support
Allocate time for:

i Student’s self-assessment and correction

ii. Peer assessment, feedback, and time for improvement

iii. Teacher assessment, feedback, and time for time improvement
(NB: State how this will be carried out)

11. Final submission & scoring

State when the final task is due and how it will be assessed. State how the school (HOD/SPFSC
Coordinator) will monitor the scoring of the tasks.

12 Scoring Rubric
Copy and paste directly from the aligned Syllabus the relevant scoring rubrics.

13 Assessment score capture sheet for the task
This will be provided by EQAP.

(Repeat 1-13 for Task 2)
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South Pacific Form Seven Certificate
TOU-1A
Internal Assessment Summary Form
2023
TOURISM AND HOSPITALITY
COUNTRY
SCHOOL
N . . Start Date to L.
Task Brief Description of Task Date End Date EQAP Weighting
1. Demonstrating o
Role Understanding 20%
2. Creating a
Business Plan 20%
TOTAL 40%

Note: 1. Be specific about dates, not just Week 3 Term 1, etc.
2. Assessment Schedules/Scoring Rubrics for the tasks will be provided by EQAP.
Teachers must use these when scoring students’ work.
3. All 1A Score Capture Sheets will be provided by EQAP to schools.

Verification and Endorsement of IA Program

Principal’'s Name Teacher’'s Name School Stamp

Signature Signature

Date Date

A full IA program is to be submitted together with this IA Summary Form.
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itudes of Staff in the Hospitality Industry

Departmen ront Office Housekeeping Restaurant Bar & Lounge Kitchen
Personnel Receptionist Housemaid Food Waiter Bartender Cook
Cashier Valet Wine Waiter Drink Waiter Cleaner
Reservation Laundry Trainee Waiter | Trainee Drink | Storeman
Clerk Attendant Waiter
Telephonist Cleaner Dishwasher
Porter Butler
Skills Read & Write Read & Write Read & Write Read & Write Read & Write
Oral-Speaking Oral-Speaking Oral-Speaking Oral-Speaking Mathematical
Mathematical Listening Social Skills Mathematical Knife Drills
Personal Personal Personal Mixing Drinks | Cooking
Presentation Presentation Presentation
Customer Customer Customer People skills Hyagiene
Service Service Service
People Skills Cleaning Listening Personal Personal
People Presentation Presentation
Attitudes Loyal Honest Honest Honest Creative
Care for others Care for others Sober Habits Sober Habits Sober Habits
Honest Loyal Loyal Loyal Loyal
Self-Motivated Empathy Empathy Empathy Empathy
Sober habits Courteous Courteous Courteous Courteous
Empathy
Knowledge Tourism and Cleaning Food & Wine Drinks & Catering and
Hospitality Agents Wines Equipment
Airlines Linen Drinks Mixing Drinks | Food
Tour Operators Local Local Supplies &
knowledge knowledge suppliers
Hotel facilities Hotel facilities Hotel facilities | Hotel facilities | Hotel
and services and services and services and services facilities and
services

Rooms and
amenities

Rooms and
amenities

Food recipes
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the tourism industry involved in the provision of somewhere
for tourists to stay e.g. hotels, resorts, motels, home stays, bed and breakfasts

Activities: the things that tourists can do or take part in e.g. snorkelling, diving, fishing, sport,
tramping, visiting a village

Adventure tourism: a tourism activity that provides adventurous expeditions or activities, often to/in
remote parts of the islands, e.g. Navua River rafting in Fiji

Aid: Foreign Aid makes up a high percentage of the income to assist development of some countries
in the region. Some Aid money may be targeted to specific programmes to assist tourism and
tourism groups. Sometimes Aid comes in the form of consultants or specialists. Foreign assistance
is provided by donor countries and international organizations like New Zealand, Australia, EU,
ILO and UNDP

Attitude: a feeling or opinion about something or someone.

Attractions: places and things that tourists go and see. Attractions can be Natural (occur naturally
e.g. waterfalls, rainforest) or Manmade (have been constructed by man e.g. museum, cultural centre)

Backpackers: budget travellers on sightseeing or educational visits, or visiting villages and outer
islands, with limited funds

Catering: the sector of the tourism industry involved in the provision of food, beverages,
production and sales
Climate Change: Long term change in global weather patterns.

Conferences and conventions: meetings and/or workshops, often held at hotels and resorts

Cruise destinations: Fanning Islands (Kiribati), Champagne Beach (Vanuatu), Yasawa islands
(e.g. Blue Lagoon Cruises, Fiji)

Cultural tourism: tourism activities that evolves on culture and traditions as an attraction

Customer relations/service: combination of personality and professional attitudes provided by
sales personnel in any tourism activity

Destination region: the area/region/country tourists are traveling to, and where they will spend their
time while on holiday

Domestic tourist: a visitor who travels in his country of residence for between one night and
one year

Ecotourism: tourism involving interest in and care of the environment and natural resources,
e.g. whale watching, birds, iguana, water falls, nature tourism

Excursionist: a visitor who spends less than a day at the place they travel to. Sometimes called a
day tripper

Events: a special happening that brings people to the same place at the same time e.g.
Pacific Arts Festival, South Pacific Games, rugby matches

Foreign exchange: foreign money spent by tourists on goods and services

Game fishing: usually deep sea fishing for large fish. Often involves competitions with prizes.

Generating market/ region: The tourist’s region of residence, the area or country from which the
tourist travels
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nt plays an important role in promoting tourism and creating
wth of tourism e.g. tax concessions, encouraging investment,
ional agreements

Hospitality: The reception and entertainment of guests, visitors or strangers with liberality and
goodwill. Hospitality includes both hotels and restaurants.

Host region: the area where the tourist travels to and stays for their holiday
Hotel: Part of the accommodation sector. Major departments in a hotel are:

Front Office & Reception: the first department of a hotel operation that takes
bookings or sells rooms, registers guests, install guests to rooms and keeps a record for
all sales transactions incurred by a guest

- Housekeeping: works closely with the front office on room cleaning, laundry, etc.

- Restaurant/Dining Room: the area that provides all meals for a guest—
selling of breakfast, lunch and dinner

- Bar & Lounge: provides for guest enjoyment of drinks and companionship
- Kitchen: produces food for the guest

Inbound tourism: traveller and tourists coming into a country, e.g. tourists arriving in
Vanuatu

Infrastructure: the services in a country that are used by tourists but were not necessarily built for
them e.g. roads, banks, post offices, movie theatres, restaurants, bars

International tourist: a visitor who travels to a country outside his normal place of residence
for between one night and one year (WTO)

Leisure: the major sector of the tourism industry involved in the provisions of things for tourists to
do, see and learn. It can also relate to time away from work and other obligations when people can
relax and/or decide what they want to do

Marketing: the process of promoting and selling products and services

One Industry Concept: the idea that the total tourist experience is made up of many components but
is seen as a whole. Tourists talk of a “great holiday” rather than discussing each small component
that went to make up the whole. One good or bad situation affects the whole tourist experience.

Outbound tourism: tourists moving out of their usual place of residence, e.g. Tongans going on
holiday to Australia

Promotion: the selling or advertising of a product using forms of the media
Purpose of visit: the reason why a tourist is traveling e.g. business, leisure, VFR
Rental cars: hire cars used by tourist to move around, go sightseeing, etc.

Retail: the sector of the tourism industry involved in the business of converting goods into products
with a margin profit e.g. food production, and the selling of the tourism
products, e.g. by travel agencies, tour desks, souvenir shops

Scheduled transport: a transport service that operates to a standard timetable
Seasonality: seasonal fluctuations e.g. between high and low seasons for tourist demand

Skill: The ability to do something well.
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of tourism. One is tourism involves the movement of people
ons for more than 24 hours, and the products and services that

Tourism information: information produced for and used by tourists e.g. maps, guide books,
brochures

Tourism operators: companies/people who own and organize services for tourists e.g. coach
tours, hoteliers, tour operators, airlines

Tourism products the goods or services provided by the tourism and hospitality industry based
on rooms, food and drinks, activities, tours, etc.

Tourist: a person who travels away from their usual place of residence for more than
24 hours

Tourist Arrivals: the number of travellers categorized as tourists who cross international borders

Tourist flow: the movement of tourists from one place to another, e.g. from generating to host
regions. Most tourism is between industrialized countries.

Transport: the major sector of the tourism industry involved in the movement of people from
place to place by a variety of methods i.e. land, sea and air

Travel: to move from one place to another
Traveller: anyone who travels away from home for any reason. Also called a visitor.

Visiting Friends and Relatives (VFR): tourists whose main purpose of travel is to visit family
and friends

Visitor Information Centre: often a government office where tourists can obtain information on
the country, area, town e.g. Fiji Visitors Bureau
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Maps:

Books:

Websites:
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isitor Bureaus and Airlines, Travel Agents and Inbound
Tour Operators may have suitable publications available.

The South Pacific Tourism Organisation (www.spto.org) provides magazines,
publications and statistics. It produces a weekly newsletter by email and has lots
of information on its website.

Pacific Wedding & Honeymoon Study Report (2015) by South Pacific Tourism
Organisation.

Pacific Fishing Study Report (2015) by South Pacific Tourism Organisation.

Pacific Cruise Tourism Development Strategy [Final Report — 2015] by South Pacific
Tourism Organisation.

Pacific Regional Tourism and Hospitality Human Resources Development Plan
(2013) by South Pacific Tourism Organisation.

Jason Travel Media— What’s On? Visitor Maps 9

National Tourist Office publications

Airline Flight magazines

Of the Pacific are available from SPTO through their local National Tourism Offices,
and from the Pacific Islands Forum Secretariat. Airline websites e.g. Air Pacific, also
have route maps available.

Hema Maps — e.g. Pacific Ocean, Fiji, Samoa, Solomon Islands, Vanuatu

The New Zealand Tourism Industry by Alan Collier and Sue Harraway, August
2003 4" Edition, published by Hospitality Press

Lonely Planet Guides to various destinations in the Pacific e.g. South Pacific, Fiji,
Solomon Islands, Tonga, Vanuatu www.lonelyplanet.com

Statistics are available from local tourism offices and local government

Department of Statistics.

Introduction to Tourism and Hospitality in BC. Second Edition [pdf copy available]
Solutions for all Tourism [pdf copy available]

Tourism and Hospitality Management. Edited by Lucius Walker [pdf copy available]
The Tourism Industry: An Overview By Mark Anthony Camilleril, PhD (Edinburgh)

International Tourism Organisations

World Tourism Organisation www.world-tourism.org
South Pacific Tourism Organisation www.spto.org
https://southpacificislands.travel/

https://southpacificislands.travel/sustainable-tourism-indicators-to-strengthen-
tourism-planning-and-development-in-the-region/

(This site has relevant tourism sustainable development for specific Pacific Island
countries)
https://www.routledge.com/Tourism-in-Pacific-Islands-Current-1ssues-and-Future-
Challenges/Pratt-Harrison/p/book/9781138083837

(This site has tourism issues/challenges and its future in The Pacific)
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http://www.jasons.com/
http://www.lonelyplanet.com/
http://www.spto.org/
https://southpacificislands.travel/
https://southpacificislands.travel/sustainable-tourism-indicators-to-strengthen-tourism-planning-and-development-in-the-region/
https://southpacificislands.travel/sustainable-tourism-indicators-to-strengthen-tourism-planning-and-development-in-the-region/
https://www.routledge.com/Tourism-in-Pacific-Islands-Current-Issues-and-Future-Challenges/Pratt-Harrison/p/book/9781138083837
https://www.routledge.com/Tourism-in-Pacific-Islands-Current-Issues-and-Future-Challenges/Pratt-Harrison/p/book/9781138083837

.
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Kiribati National Tourism Office, PO Box 487, Betio Tarawa, Kiribati

tourism@tskl.net.ki or sto@mict.gov.ki or phone (686) 26003
website under construction

o o O O

www.bulafiji.com

WWW.Visitsamoa.ws
www.tongaholiday.com
Www.vanuatutourism.com
WWW.Visitsolomons.com.sb
www.cook-islands.com
WWW.pngtourism.org.pj
www.tahiti-tourisme.com
www.newcaledoniatourism-south.com
www.nuieisland.com
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mailto:sto@mict.gov.ki
http://www.bulafiji.com/
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http://www.visitsamoa.ws/
http://www.tongaholiday.com/
http://www.visitsolomons.com.sb/
http://www.cook-islands.com/
http://www.cook-islands.com/
http://www.pngtourism.org.pj/
http://www.newcaledoniatourism-south.com/
http://www.newcaledoniatourism-south.com/
http://www.nuieisland.com/

